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Xiamen Special Economic Zone Real Estate Development Group Co., Ltd. of 
Xiamen city government authorized the integration of asset management group of 
enterprises, registered capital of 1.02 billion yuan, the main industry around the 
development and construction of the Xiamen City, engaged in real estate development 
and Management, approved by the State Ministry of Construction has a 
comprehensive development of a qualified real estate company. Special Housing 
Group, the predecessor company - Xiamen Special Economic Zone Real Estate 
Development Company was established in January 1984. Twenty years of 
development experience, the company has extensive experience in integrated 
development. 
With the continuous development of the real estate market, gradually intensifying 
market competition, changing customer needs, customers are spending more and more 
maturity. Real estate development enterprises face competitive pressure and the 
development risk is also growing. How to face such a market, how to seek marketing 
breakthrough? 
This article draws experience marketing real estate marketing theory to find a new 
angle. Transmission of information through the analysis of marketing, communication, 
critical nodes and clients, based on fluctuations in consumer mentality, looking to 
effectively communicate with customers ways to enhance the customer experience 
point of view to increase the trust between business and customer training. On this 
basis, hoping to find a new marketing model for this particular product of real estate 
to build a face to face effective contact with customers to achieve new development in 
the real estate marketing. Also hope that through this research, housing for special 
groups, real estate development and marketing to provide some new perspective and 
ideas. 
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